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ADVERTISEMENT ANALYSIS 
Example for Facilitators
Important Note:  This example is provided to assist in the preparation of the facilitator for the Advertisement Analysis module.  This appendix is not meant to be reproduced for distribution to the workshop participants.  The text below is not a real advertisement.  It has been constructed using a collection of texts from various advertisements from health magazines or Internet sites.  The text is not intended to target any particular product and any resemblance with the advertisement of an existing product is pure coincidence.
* * *

This document contains two distinct parts:

1) The text of a mock product advertisement, where highlights show passages that are good examples of the marketing strategies that are discussed in the Advertisement Analysis module; and

2) The analysis example, with partial answers to the exercises found in the Participant Handbook, should this fictive advertisement be chosen for analysis.
MOCK ADVERTISEMENT
OURPRODUCT
A unique, ALL NATURAL, herbal formula to restore energy!!!! 
UNLIKE OTHER ENERGY STIMULANTS, OURPRODUCT does not contain sugar or caffeine and will not cause jitters, high blood pressure or upset stomach. OURPRODUCT contains an effective combination of herbal extracts developed by doctors trained in both Chinese and Western Medicine.  It really is nature's miracle energy booster.
OURPRODUCT will help you:

· Combat the effects of stress, physical fatigue, "jet lag", mental pressure, even a hangover
· Discover renewed levels of energy you haven't seen in ages
· Restore alertness, libido and stamina
· Sleep better and feel more rested

· Stop worrying and enjoy life again
All this with ZERO negative side effects, only POSITIVE BENEFITS!!!
Using a unique combination of quantum science and orthomolecular medicine with a blend of the highest quality herbal extracts, our doctor and herbalist has designed an effective, fast-acting product with ZERO side effects.  
If you are exhausted by everyday responsibilities, engaged in intense competitive sports, faced with intense mental pressure, travel extensively, party late into the night or just over-indulge in life - OURPRODUCT is for YOU! Used by doctors for over 12 years as a supplement to different therapies for a wide range of illnesses, with ZERO side effects, OURPRODUCT is guaranteed to have you feeling like the old you in no time! 
In less then half an hour your feeling of exhaustion and sluggishness disappears, stress and pressure subsides; you feel rejuvenated, more energetic, alert and focused. 
	DR. PERFECT, the creator of OURPRODUCT, has discovered how to maximize absorption at the molecular level using our patent-pending, 9-step pharmaceutical-grade blending and extraction process. This is what makes OURPRODUCT superior.  DR. PERFECT is truly a pioneer in his field and if you try OURPRODUCT you will want to thank him personally like thousands of satisfied customers already have.


OURPRODUCT is manufactured using a state of the art extraction process, combining restorative and nurturing properties of all the herbs in this formula, known in Traditional Chinese Medicine to increase stamina and longevity. OURPRODUCT contains 45 ionic electrolytes to enhance the metabolism of proteins contributing to RNA and DNA synthesis and to render essential ions "bio-available" so your body functions better. 

OURPRODUCT is Stimulant-Free!

OURPRODUCT does not contain stimulants. A simple, yet powerful blend of scientifically-tested, safe ingredients, focusing on genetic receptors that actually optimize the efficiency of energy production in every cell in your body. 
OURPRODUCT has been clinically proven to be 99% effective! 

97.9% of all people who used OURPRODUCT as directed reported positive results. 
We even took it one step further with an independent clinical study to show whether OURPRODUCT worked or not, and if so, to what degree. The double-blind placebo-controlled study was done on 90 individuals who were instructed to take OURPRODUCT, twice daily, over a period of eight weeks. The researchers assessed the patients regularly and examined them for negative side effects. They found that patients given OURPRODUCT showed a significant increase in energy and stamina and overall sense of well-being observed throughout the study without negative side effects, while those patients given the placebo showed no noticeable improvement. 

How OURPRODUCT Works

If you're treating just one of the causes of chronic fatigue, you're only half way there! 

OURPRODUCT is the ONLY SOLUTION that attacks your low systemic metabolism AND enhances energy production capabilities from every direction. 

OURPRODUCT is a natural solution that not only works better than anything created before, but it is literally good for your whole body. 

OURPRODUCT is a doctor-approved, proprietary formulation consisting of all-natural ingredients that are essential in making it safe and astonishingly effective. It contains no chemically-generated compounds, fillers, or artificial additives or stimulants and, unlike pharmaceutical drugs, does not require a prescription and has ZERO negative side effects. 

The Proof is in the Ingredients 
You've seen that the product works from the results of an independent clinical review. Now we reveal to you the key active ingredients in OURPRODUCT: INGREDIENT#1, INGREDIENT#2, INGREDIENT#3, and INGREDIENT#4. These ingredients already work natural wonders independently. However, many years of research have gone into blending them all together in a synergistic manner to enhance the giving powers found in these natural nutrient bearing plants and trace minerals! 

Don’t Be Left Behind! 

Millions of people have been tricked into using products that do not work with the natural cycles of the body; in fact, 87% of people surveyed reported having tried or were presently taking at least one energy-boosting product that didn't work. Millions of people just like you suffer needlessly from lack of energy, but now – YOU - can break away from those numbers and join the OURPRODUCT family! 

With word of mouth accounting for over 92% of our new customers, OURPRODUCT has been adopted by thousands of individuals in the US, Australia, Europe and Asia as a great energy booster and wellness formula. 

We are so confident that OURPRODUCT will work for you that we offer FULL, ONE-YEAR, UNCONDITIONAL, RISK-FREE, 100% MONEY-BACK GUARANTEE…

And, for a limited time, OURCOMPANY has an exclusive offer just for you: 
You buy a 30-day supply of OURPRODUCT at the special price of $2.50 a dose, and we will send you another 30-day supply absolutely free of charge. We guarantee you'll be absolutely thrilled or we'll fully refund you immediately... no questions asked.
FOR ONE FULL YEAR!

Your Health is Simply PRICELESS.
Special offer subject to availability of product at the time of ordering.  Offer not available in conjunction with other promotions.  Full payment including taxes, shipping and handling charges must be received with the order form.  Customs clearance fees, where applicable, are borne by the customer. Guarantee void if product is not used as indicated on packaging.  

THE ANALYSIS
Marketing Strategy #1:  Believability of Claims

What does the product claim to do?  

Increase energy, sleep better, and combat hangover, stress, physical fatigue, "jet lag", and mental pressure
What does this product contain that is not usually available in the athlete’s normal diet? 

Unclear. Maybe a few of the 45 ionic electrolytes. Three of the four “key active ingredients” are commonly found in normal foods in very small quantities.  Some research would have to be done to find out whether increased intake would indeed be beneficial, and to find out also what the fourth ingredient is and what it does.  
What type of language is used in the advertisement that makes it sounds ‘too good to be true’?  Look for expressions like “unique”, “exotic”, “new”, “undiscovered” or “rediscovered”, “secret formula”, “breakthrough”, “effortless”, “exclusive”, “non-toxic”, “natural”, “holistic”, “time-tested”, “revolutionary” or “miraculous”.

The following expressions are found in the advertisement: unique, all-natural, miracle, unconditional, patent-pending, pioneer, traditional Chinese medicine, clinically proven, wonders, exclusive, better than anything, good for your whole body, doctor-approved, astonishingly effective, superior, etc.
	
	YES
	NO

	Is the advertisement promoting free trials, special offers for beginners, or money-back guarantees?
	(
	(

	Is the text overusing CAPITAL LETTERS and exclamation marks?
	(
	(


Marketing Strategy #2:  Legitimacy of Claims

If the product is endorsed by someone in particular, who is it and why do you believe this person has accepted to do this?  Is this person truly using the product, or has this person been paid large amounts of money to pretend that is the case? 

The only individual named in the advertisement is the creator of the product. This person has obvious financial reasons to endorse the product.  While he uses the title DR. there is no precision concerning his field of expertise or credentials.  
	
	YES
	NO

	Is the advertisement presented to look like a magazine article, or like a scientific paper?
	(
	(

	Does the name of the product have a scientific-sounding name?
	(
	(

	Does the language used in the advertisement sound like medical jargon to you?  Look for expressions like “detoxifying”, “purifying” or “revitalizing”, “rejuvenating”, “cleansing”, “body chemistry balance” or “electromagnetic energy”, “stimulating”, “boosting” or “strengthening the immune system”.  
	(
	(

	Are there references to “scientific proofs” of any kind?  

If so, can you judge from the text whether the sources of these proofs are reliable?  
	(
(
	(
(

	Are there any statements used to inspire trust that are simply too vague for you to check, such as: “As seen on television!”, “The subject of hundreds of newspaper articles!” or “Supported by over 100 studies”, or “Doctor-approved”?
	(
	(


Marketing Strategy #3:  Transparency of Claims

	
	YES
	NO

	Are the possible side effects described?  

If so, could they have a negative impact on the athlete’s performance?
	(
(
	(
(

	Can the manufacturer offer details on its quality assurance program?
	(
	(

	Is there some fine print at the bottom of the advertisement?  

If so, does it impose strict conditions that invalidate the promises made in the main text?
	(
(
	(
(

	After reading the advertisement, do you still have questions about the product?  

If so, does the text provide coordinates for inquiries about the product?  
	(
(
	(
(


Did you notice anything else in the advertisement that made you skeptical?

Among others, the fact that it claims to have “no side-effects”; the fact that there is little information available on the company itself or on the physical location of its operations; the fact that there is no contact information other than an anonymous email address; the fact that the product is claimed to do so many things (overcome jet lag or hangover, sleep better, etc.) and is claimed to work in the same way for any individual.
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